
MASSACHUSETTS OFFICE OF TRAVEL & TOURISM
KEIKO MATSUDO ORRALL, EXECUTIVE DIRECTOR

1



16 REGIONAL TOURISM COUNCILS

$6 million annual grant program 
for regional tourism marketing



MARKETING
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• Engaging digital channels

• Website: VisitMA.com
Businesses associated with travel and tourism can be featured 
and linked to VisitMA by creating a FREE account

• Social media channels: 
Follow us on Facebook, Twitter, Instagram

• My Local MA: Lovemylocalma.com 

• Massachusetts Travel Guide

• Niche, regional, seasonal marketing promotions



HISTORIC WOMEN TRAILBLAZERS

 The Massachusetts Office of Travel & Tourism (MOTT) issued a 
Historic Women Trailblazersdigital booklet, celebrating the 
achievements of women in the Commonwealth .

 With the historic commemoration of the 100 th anniversary of the 
signing of the 19th Amendment granting women the right to vote in 
2020, it was the perfect time to celebrate our Massachusetts 
foremothers. 

 The digital booklet features over 70 historic women “Trailblazers,” 
whose contributions to the Commonwealth, the nation, and the 
world from various fields including sports, arts, and science are 
unparalleled. 

 Learn about the stories of these remarkable women and their ties 
to Massachusetts, The Woman Suffrage Movement, 
commemorative sculptures and statues at the Massachusetts 
State House, the significance of the Sunflower, the Colors of 
Suffrage and much more! 
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https://urldefense.proofpoint.com/v2/url?u=https-3A__www.flipsnack.com_eohed_historic-5Fwomen-5Ftrailblazers.html&d=DwMGaQ&c=lDF7oMaPKXpkYvev9V-fVahWL0QWnGCCAfCDz1Bns_w&r=mjH0GiNjqqGVxL_qCkYFLZoJtbKLCJHdUR4y9E-tfao&m=4eZpPhTy2B40hAwRWLd6Q5shrw8a7X2mGh4TsRlN5ko&s=1TUD7rGuG62EGc-ZVqpRhizQKo1BgunPrdMFT_HjxNM&e=


RESTAURANT PROMOTION COMMISSION 
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Massachusetts Restaurant Promotion Commission/
Restaurant Recovery Commission 

• The Restaurant Promotion Commission was established to review and develop 
recommendations and best practices for the promotion and continued growth and vitality of 
the restaurant industry in Massachusetts

• Next meeting is March 16, 2021



MA FILM OFFICE  
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• Mass Film Office is the state agency dedicated to 
promoting the Commonwealth as a premier location 
for commercial, film and television production

• The Film Office recently created a “Massachusetts 
Film Location Map for Little Women” and translated 
it into French, Italian and Japanese for the 
international market.  Little Women was filmed in 
Boston, Concord, Lawrence, Ipswich, Groton, 
Harvard, Waltham, Canton, Franklin, Lancaster and 
Stoughton

• New England Studios in Devens is a great resource 
for film production in Massachusetts



MA FILM OFFICE

Website Refresh
www.mafilm.org
Updated design, new information and pages

Currently in Production:
Apple+ Feature – various locations
Netflix Feature –various locations
AMC  S eries  - Randolph/Brockton
Amazon Feature – various locations
S howtime S eries  - Central and Pioneer Valley HB O 
S eries  - Cambridge, Boston
MR C /Netflix Feature – various locations
Various  E pisode “P ilgrim” – Provincetown
Disney+ Feature- North Shore

2020 Productions
Total Number of P roductions : 17

TV P roductions  - 6
Feature Films  – 11

Currently Streaming:

Netflix                        Amazon                 Disney+

http://www.mafilm.org/


MA FILM OFFICE DIVERSITY INITIATIVE

The Massachusetts Film Office supports diversity, equity 
and inclus ion in the film, televis ion and creative production 
industry.  Through a new webpage and  series  of  in person 
and virtual events ,  we hope to  amplify underrepresented 
voices , and level the playing field for work in all areas  and at 
all levels  of the local industry.

Recent Events
2021 - Advancing Diversity in the MA Film & TV Industry

Film Crafts 101
A virtual  eight part series providing an in-depth look  
at specific crafts, with commentary from local crew

Past Events
2020 – Virtual Advancing Divers ity in the MA Film & TV      

Industry E vent,  Virtual P A Workshop
2019 – Advancing Divers ity in the MA Film & TV Industry 

E vent - Roxbury,   P A Workshop – Roxbury CC



MAJOR SPORTING EVENTS:  2021
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 Greater Boston and Massachusetts are hoping for a great sports comeback in 2021:
 Laver Tennis Cup rescheduled at TD Garden for Sept 2021
 Negotiating return of WWE to TD Garden in 2022 / 2023
 NCAA Fenway Bowl Game inaugural launch is Dec 2021, multi-year deal with ESPN
 The PGA returns Northern Trust to TPC Boston in 2022

 Other major events that are currently confirmed for the destination:
 2022 NCAA Men’s Frozen Four at TD Garden
 2022 US Open at The Country Club in Brookline
 2026 World Cup Soccer, Boston is one of the remaining Bid Cities
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My Local MA Campaign Overview

The goal of the My Local MA campaign is to encourage more 
Massachusetts  res idents  to choose local when they shop, eat, 
and travel.

To do that, we've developed a comprehensive marketing 
campaign that makes an emotional connection between buying 
local and being local.

My Local MA is about pride of place, about stewardship and 
responsibility. It’s about giving people a good reason to pause, 
think, and put their money where their heart is – right here in 
Massachusetts.



A statewide message: 105+ million impressions



Empowering 
businesses

C reating 
awarenes s

+
E ngaging 

cus tomersCreating a 
movement
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Getting involved

There are a number of ways for you to get involved and show 
support on a hyper local level; 

• Utilizing ready to go marketing assets  
• C ustomizing your own marketing assets  
• P rinting and displaying posters  in the window
• Using social media; Twitter, Instagram, Facebook
• S ending a newsletter or email blast 
• Hanging banners  from your s torefront 
• Featuring the s ticker in your shop window

My Local  MA



Toolkit walkthrough (lovemylocalma.com)



Empowering businesses 
My Local MA is how we stand united for local 
businesses  and organizations  across  Massachusetts . 

Our business toolkit is a big part that. With these 
resources, you can show support, amplify your efforts, 
and make the case for local to customers, visitors, and 
everyone in your network.



Social Media Assets 

My Local MA Badges Social media shareablesLogos



TRAVEL AND TOURISM RECOVERY GRANTS

 The Travel and Tourism Recovery Grants (TTR) are competitive marketing grants which support the My Local 
MA campaign and create an enhancement to the vis itor experience. This  new program funded at $1,000,000 
through the Tourism Trust Fund, has  had tremendous  interest with over 1100 unique views  on the MOTT 
online portal and 70 complete applications . The application period closed in mid February 2021 and awards  
will be announce in late March. With three different s izes  of grants , we saw most interest in the smaller grants  
indicating that many organizations  believe with a little bit of help, they can have a lot of influence.

 In ways we have never seen before, we are seeing partnerships with tourism entities and businesses, 
economic development and government entities. My Local MA is a movement helping people realize the 
importance of our local small businesses in the road to recovery. 

 What will grant funds be used for? 
Marketing content development, Website development/optimization, Branding development, 
Visitor/Consumer outreach, Digital advertising, Language translations, Posters, banners, signage, billboards, 
Photography, B-roll video footage 17



Lovemylocalma.com
VisitMA.com

Questions? 

Please contact the MA Office of Travel and Tourism at 

VisitMA.com or email Keiko.M.Orrall@mass.gov
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