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Canadian Travel To Massachusetts

Canada is the largest source of international visitors to
Massachusetts.  In 2008, 635,000 Canadians visited the state. 
Main markets are:

(Source: Statistics Canada, International Travel Survey - 2008)
Note: Numbers and percentages have been rounded off.

Quebec - 298,800 (47%)
Ontario - 210,700 (33%)
Atlantic Canada - 73,600 (12%)

Arrivals

 Auto – 391,000 (62%)
 Air – 136,000  (21%)
 Bus – 101,000  (16%)
 Other – 7,000  (1%)



Easy Access To Massachusetts 

Direct Service To Boston!!!

Porter Airlines – 5 flights per day – Toronto City Center Airport
Air Canada/United – Toronto, Montreal, Ottawa and Halifax
American Airlines – Toronto

Drive  & Flight Times!!!

Montreal – 310 miles – 5 hr 15 min – drive/ 1 hr 10 min - flight
Ottawa – 430 miles – 7 hr 5 min – drive/ 1 hr 15 min - flight
Toronto – 537 miles – 8 hr 30 min – drive/1 hr 30 min - flight
Halifax – 693 miles – 10 hr 50 min – drive/1 hr 30 min - flight



Porter Airlines Promotion



Economic Overview

• Canadian economy remains strong in spite of global recession

• GDP growth of 3.1% forecast  2010 & 3.9% for 2011

• Unemployment rate is 8.3%

• Consumer spending +2.8% forecast 2010 & 2011

Great news! 

Canadian dollar is valued at

97 cents U.S. – almost par!



Competition
(Number of Canadian visitors per state in 2008)

• Massachusetts – 635,000 

• New York State – 3,077,300

• Maine – 885,400

• Pennsylvania – 785,600

• Vermont – 758,100

• New Hampshire – 461,400

• Weekend Getaways – New York City & Chicago



Canadian Travel Trends

• Weekend Getaways – Boston & beyond

• Summer Vacation Travel - Families

• Girlfriends Getaways/Mancations

• Sports Tourism (hockey, baseball, golf etc)

• “Experiential” – Connect & experience (culture, culinary, 
sports, entertainment) 

• Gay & Lesbian market

• Drive Holidays

• Educational Tours
– (students)



Canadian Marketing Program – 2009/2010
Media & Trade Newsletters

Trade and media newsletters – Explore 
Massachusetts & MassMedia



Canadian Marketing Program – 2009/2010
Monthly Press Releases



Canadian Marketing Program- 2009/2010
Media Fams



Canadian Marketing Program – 2009/2010

• Pro-active Media & Trade Contacts

• Brochure Study 
o Analysis of Massachusetts tour products

• Activity Report & Media Response 

Tracking – Monthly

• Consumer Inquiries – dedicated

Massachusetts phone line

• Represent Massachusetts at 

Industry Meetings/Events
o Discover America – SITE, TMAC, MPI, SKAL



Travel Trade Update
40 Canadian suppliers offer Massachusetts product 

• 19  Tour operators/suppliers that include FIT (Full Inclusive 
Tour) i.e. Air Canada Vacations, ALIO, Royal Scenic, Sunspots

• 4  Associations – CAA/AMA/BCAA with TripTiks/Ontario Motor 
Coach Association

• 3  Online Travel Providers – itravel2000/Expedia.ca and   
Travelocity

• 12  Coach Suppliers – i.e. Gendron/Flextours/Denure
Tours/Hanover Holidays/NagelTours

• 2  Canadian Carriers - direct flights - Air Canada & Porter 
Airlines



Top Travel Providers To Massachusetts

• ALIO

• Gendron-Flextours

• Carte Postale

• CAA Canada

• Air Canada Vacations

• Royal Scenic

• Tours Chanteclerc

• Expedia.ca

• Maritime Travel

• Groupe Voyages



Travel Trends

• Travelers from Quebec and Eastern Canada tend to search 
online for travel information and book

• Coach tours will continue to be popular - especially out  of 
Quebec and Eastern Canada 

• Massachusetts will continue to attract a strong drive market 
from: 1) Quebec 2) Nova Scotia and New Brunswick 3) Ontario 

• Canadians will continue to travel for 

leisure to the state in the key 

spring/summer and early fall time periods.

• Getaway weekends will continue to be popular 

– i.e Girl’s Getaways/Mancations

(golf, baseball, hockey, sports) & Family Vacations.



Canada Market Team For Massachusetts

• Susan Webb, President (susan@voxtm.ca)

• Nancy Abbott, Account Director – Sales (nancy@voxtm.ca)

• Rosalyn Hunter, Director of Public Relations (rosalyn@voxtm.ca)

• Ryan Jones, Account Executive–Public Relations 
(ryan@voxtm.ca)

• Peter Nowicki, Western Canada

• Serge LaMarre & Renee Wilson, 

Quebec Market

VoX International Inc.

2 Bloor Street West, Suite 2601

Toronto
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